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SUPERMARKET MERCHANDISING

The $2
Make Cookie

Choices
Obvious

Based on recent headlines, you might assume the low-carb craze

is taking over today’s bakery department. Yet consider that it's still dif-
ficult to find more than a handful of low-carb options at your average
supermarket bakery.

Those consumers who are seeking out low-carb baked goods
might not discover what they want and guickly get discouraged. You
can help.

Several supermarkets, such as Trader Joe's, are creating their own
low-carb logos and printing special in-store handouts about the avail-
ability of low-carb products in their stores.

A new Trader Joe’s flier, available at an information stand inside its
stores, features a comprehensive list of products geared for “carbo-
hydrate conscious customers.” The list |s broken down by categories:
bakery, candy, cereal, cookies, dairy, nuts, snacks and so on.

Trader Joe's offers its own private label for reduced carb products
called Joe's Lows.
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Low-carb bakery items sold at Trader Joe's, which operates nearly .
. _ handmade s+ dairy free
200 stores in 17 states, include Sprouted Multigrain Bread and Call- 2
fornia Style Complete Protein Bread. One 20-0unce loaf of loe's Lows
Reduced Carb Bread sells for $2.79.
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Trader loe's also produces similar informational fiers about which
organic products, fat-free items and no-sugar-added products it carries.
So customers with special dietary needs are able to find these items
quickly. It also helps promote Trader Joe's commitment to altermative
food options, not to mention education.

Any company that goes to the trouble of informing its customers
about how it's serving their needs is sure to reap tremendous long-term
benefits. JOHN UNREIN
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